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Abstract: Entrepreneurs contribute immensely to the development of many countries. 
Whether the country is developed, developing or underdeveloped, entrepreneurs 
played significant role in employment provision and contribution to Gross Domestic 
Product. Despite the contribution of Small and Medium Enterprises to development of 
many countries, poverty in developing and underdeveloped countries is at the high 
level. Therefore, the main objective of this study is suggest a model that will address 
factors influencing entrepreneur’s intention to pay zakat in Kano Nigeria. The 
important of zakat for poverty reduction in Islam cannot be quantify. Zakat refers to 
the determined portion of wealth recommended by Allah SWT for distribution among 
the deserving classes of those permitted to receive it. However, zakat collection in 
Kano Nigeria is still at low level. The paper proposes a model which if validated 
empirically will be used for policy making by Kano state Zakat and Hubsi commission, 
Government, Zakat payers among others. Understanding factors that will influence 
intention to pay zakat might be an important contribution to knowledge. 
 




Over the years, entrepreneurs contribute 
immensely to the development of many nation’s 
economy. Yauri and Koko (2008) argued that 
Small and Medium Enterprises (SMEs) play an 
important role in economic development and 
growth. Similarly, Gulumser, Nijkamp, Baycan-
Levent, and Brons (2008) confirmed that SMEs 
are the key drivers of economic growth, 
development as well as a major contributors of 
Gross Domestic Product (GDP) of most nations. 
Adamu and Ibrahim (2011) assert that SMEs are 
the biggest contributors to export and provide 
economic activities. 
 
On average, in lower income countries, SMEs 
contributes 70% to employment and 60% to 
GDP. In middle income countries (developing 
countries), SME’s contribution stand at 95% 
to employment and 70% to GDP. SMEs 
contributes 65% and 55% to employment and 
GDP in developed economic (high income 
countries). For example, in India, SMEs 
contribute 31% to employment and 94% total 
number of industrial establishment (Small and 
Medium Enterprises Development Agency of 
Nigeria [SMEDAN], 2012). In Ghana, SMEs 
contribute 70% to GDP and 85% to 
employment (SMEDAN, 2012). Ndumanya, 
(2013) confirmed that SMEs contribute 61% to 
employment and from 52% to 57% to GDP in 
South Africa. In Nigeria SMEs contribute 25% 
and 46.54% to employment and GDP 
(SMEDAN, 2012; Ndumanya). Hence, 
irrespective of the nature of the countries’ 
economy, SMEs contributes immensely to, 
regional development, innovation, and social 
unity, which lead to significant contribution to 




However, looking at the above contribution of 
SMEs to economic development of many 
nation’s Nigeria inclusive, the payment of 
Zakat is low in Kano Nigeria. As at 2013, only 
39 paid their zakat to zakat commission (Kano 
State Zakat and Hubsi Commission [KSZHC, 
2014]).  In Nigeria, Kano has the second 
highest number of SMEs after Lagos. Its 
position as the second largest makes it’s 
among the state with highest number of those 
that are capable of paying zakat. However, the 
payment of zakat to Zakat institution is still 
not encouraging. In 2013, the total zakat 
collected was just N12500000, in 2012 the 
amount collected was N6876000. This 
amount is insignificant compare to about nine 
million zakat collectors (Asnaf) (KSZHC, 
2014). This statistic shows that there are still 
many who refuse to pay zakat to the zakat 
institution in Kano Nigeria (KSZHC, 2014). For 
instances, if the amount collected in 2013 
should be distributed to nine million asnaf, 
each asnaf will have less than N2. In 2012, the 
amount to be shared among nine million asnaf 
is less than N1.  
 
In Islam, the aims of Zakat is to reduce 
poverty among Muslim Ummah. How can N2 
or N1 reduce poverty among people with the 
present economic condition? A study on 
factors that influence entrepreneur’s intention 
to pay zakat is necessary looking at the 
poverty level in the country. In recent years, 
National Bureau of statistics asserts that 
poverty level in Nigeria is on increase. Again, 
World Bank president Jim Young Kim (2014) 
confirmed that many people in Nigerians are 
living below poverty line (Vanguard 
Newspaper, 11/04/2014). Similarly, Wali 
(2013) also argued that about a lot of people 
are relatively poor. It is important to know 
that the problem of poverty cut across most 




2.0 LITERATURE REVIEW  
 
2.1 Definition and Conceptualizations of 
zakat.  
 
Islam built on five pillars, saying and 
accepting that Allah SWT is one and Prophet 
Muhammad (peace be upon him) is the 
messenger of Allah, five daily prayers are 
second, zakat comes third as per as Islam is 
concern. It is important to understand; zakat is 
an important pillar of Islam, and hence, it aims 
to reduce poverty among Muslim worldwide. 
Different researchers defined zakat literally, 
linguistically, theologically and legally.  
 
The term zakat has three different 
connotations; linguistically, theologically and 
literally.  Linguistically, zakat means cleansing 
or purification of something from dirt or filth. 
Theologically, it means spiritual purification 
resulting from giving of zakat. Literal meaning 
of Zakah is growth and increase as well as 
purity (Siddiqi, 1968 & Zayas, 2003). On the 
other hand, Qardhawi (2000) defines zakah as 
to grow and to increase. When zakat relates to 
a person, it means to improve, to become 
better. 
 
2.2 Intention to pay Zakat  
Intention is an important element for accepting 
or rejecting a particular behavior. Previous 
researches (Fishbein and Ajzen 1975; Ajzen 
and Fishbein, 1980; Ajzen and Madden 1986; 
Ajzen 1991; Ajzen 2002; Ajzen 2005) are of the 
view that predictor of behavior is closely 
related to intention. Similarly, in theory of 
reasoned action as initiated by Ajzen and 
Fishbein intention assumed to capture 
motivational factors that influence the 
behavior. 
 
2.3 Perceived Board Capital and Intention to 
pay Zakat 
Murtala et al. (2011) reveals that the 
perception of board capital has direct positive 
relationship with zakat payer's trust. They 
further said, perception of the board legitimacy 
management positively related to perception of 
the board capital. Certo, Daily and Dalton 
(2001) conclude that reputation of individuals 
on the board of a new company significantly 
affect investor’s willingness to pay a premium 
of initial public offer. This study expected that 
perceived board capital will influence intention 
to pay zakat. Thus, below proposition is 
developed. 
 Proposition1:  Perceived board capital 
significantly and positively influence 
intention to pay                     zakat in 
Kano Nigeria. 
 
2.4Quality of Zakat Distribution and    
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Intention to pay Zakat 
Nor Azmi (2006) posited that lack of 
transparency and inefficiency of zakat 
distributions lead to low confidence in zakat 
institutions. (Cited in Sanep et al., 2006). 
Mohamed Dahan (1998) see poor 
management of zakat distribution as the 
major factor that leads to a bad image of zakat 
institutions, and this in turn affects the zakat 
collection levels. Similarly, previous 
researches showed that lack of efficiency in 
zakat distribution causes dissatisfaction with 
the zakat institutions. (Hairunnizam et al. 
2005; Sanep et al. 2006;   McKerchar and 
Hansford 2010) reveal in their findings 
inefficiency of zakat institutions contribute 
immensely toward dissatisfaction with zakat 
institutions. Therefore, this study expected 
that quality of zakat distribution will influence 
intention to pay zakat in Kano Nigeria. Thus, 
the next proposition is developed as shown 
below. 
        Proposition 2:  Quality of zakat 
distribution significantly and positively 
influence intention                             
to pay zakat in Kano Nigeria. 
 
2.4 Underpinning theory 
2.4.1 Theory of Reason Action 
Fishbein and Ajzen (1975; Ajzen and Fishbein, 
(1980) proposes that behavior results from 
the formation of specific intentions to behave. 
According to TRA model, two major factors 
determine behavioral intentions namely; the 
person’s attitude toward the behavior and 
subjective norms. Similarly, Lee and Lee 
(2011) in their study factors influencing the 
intention to watch online video advertising 
opines that the attitude and subjective norms 
are the important factors that influence an 
individual toward complying to watch online 
video. According to them, theory of reason 
action is capable of providing a solution to 
researchers to predict the factors that 
influence consumer intention to watch online.  
 
According to the theory, attitudes are a 
function of beliefs. In general, a person who 
believes that performing a given behavior will 
lead to positive outcomes will hold a favorable 
attitude toward performing the behavior. 
Similarly, a person who believes that 
performing a given behavior will lead to 
negative outcomes will hold an unfavorable 
attitude towards performing the behavior. 
Thus, attitude toward the behavior is a function 
of both the beliefs that the behavior leads to 
certain outcomes and by the person’s 












                  
   
Figure 1 Theory of Reasoned Action (Fishbein & 
Ajzen, 1975, p.288) 
 
3.0 PROPOSED FRAMEWORK                 
Review of literature suggest that the 
relationship between perception of board 
capital and board legitimacy management is 
positive and significant (Murtala et al. 2012). 
Similarly, Abdul Wahab and Abdul Rahman 
(2011) confirmed that the appropriate 
selection of board capital is a principal factor 
for determining efficiency of zakat institutions.  
Murala et al (2008) concludes that perceived 
board capital is a special feature a zakat payer 
want to see in board of zakat (Zakat 
committee), such as fairness, effectiveness and 
competency.  
 
Furthermore, it is also indicated in previous 
studies that quality of zakat distribution 
influence intention of individual zakat payer to 
have positive intention toward zakat payment. 
Nor Azmi (2006) is of the view that inefficiency 
in zakat distribution lead to serious problem of 
dissatisfaction with zakat institution. Dahan 
(1998) confirmed that bad image of zakat 
institution is associated with poor distribution 
pattern of zakat institutions. Similarly, 
Hairunizam et la (2005) found that quality of 
zakat distribution influence compliance to 
zakat payment.        
 
Based on the above argument, this study 
proposed two major proposition which is 
expected to influence zakat payment in Kano 
Nigeria. This study proposed that perceived 
board capital will influence intention to pay 



































zakat distribution will influence intention to 
pay zakat in Kano Nigeria. Thus, below 
framework is proposed.       
        
 
 
          
                                                                 
                                                                                
                                                                                
     
                                                                                         
Figure 2: Perceived board capital, Quality 




The study will adapt most of its items from 
previous research. Intention to pay Zakat will 
be measure using five items used by Saad 
(2010); perceived board capital will be 
measure using six items from Murtala et al 
(2011) and quality of zakat distribution will 
be measure using five items  from Alabede 
(2012). The study will use Five Likert scale 
five point (strongly agree), four point (agree), 
three point (neither agree nor disagree), two 
point (disagree) and one point (strongly 
disagree). IPZ and QZD has a minimum of five 
points (5 item X 1 point) and a maximum of 
twenty-five points (5 items X 5 points). PBC 
has a minimum of five points (5 item X 1 
point) and a maximum of thirty points (6 
items X 5 points). 
 
3.2 Analytical Procedures 
This study will use a series of analytical 
procedure which involved three stages 
namely data screening process and testing in 
order to assess the normality of the data due 
sensitivity of Structural Equation Modelling 
(SEM).  Hair et al., (2010) argued that 
assessing multivariate normality of the data is 
importance because its ensure 
appropriateness of the data for statistical 
analysis. The next stage is determination of 
exploratory factor analysis to ensure 
underlying structure of the study variables 
(Hair et al., 2010). Finally, the study will use 
SEM to analyze the constructs that have 
relationship with the intention to pay zakat. 
All the variables that meet this analyses will 
be applied in structural model analysis to 
determine the relationship between 
endogenous variable and exogenous variable 




The present study, which is based on the 
ongoing work, present the factors influencing 
intention to pay zakat looking at perceived 
board capital, quality of zakat distribution as 
important predictors. If this proposed 
framework is validated empirically it might be 
used for policy decision making by Kano state 
Zakat and Hubsi commission and government. 
Also zakat payers might find it useful for their 
future decisions. Methodologically to the little 
knowledge of the researcher, this framework if 




4.1 Limitation and Suggestion for Further 
Research 
The present study should be interpreted in 
view of the research’s limitations. Firstly, the 
study was conducted in Kano situated in the 
northern part of Nigeria. However, the zakat 
institution in Nigeria and all over the world 
share similar characteristics, such as the 
number of asnaf, nisab, asset type and haul. 
This framework is limited to entrepreneur’s 
income in Kano Nigeria, further studies should 
concentrate on zakat on employment income 
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